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https://www.facebook.com/MissouriSandT/videos/101536512
40294044/



https://www.youtube.com/watch?v=f61SPxeIEgU

Welcome to writing for social and web! 



HOW WOULD YOU DESCRIBE THE S&T 
VOICE WHEN WRITING FOR THE WEB OR 
SOCIAL MEDIA? 



What is our voice? 

> INNOVATIVE - Without being jargon-filled
> BOLD - Without being brazen
> CLEVER - Without being jokey
> FORWARD-LOOKING - Without being dreamy
> CONFIDENT - Without being boastful
> MATTER-OF-FACT - Without being simplistic
> DIRECT - Without being commanding



Which photo do you prefer? Why? 



Who are our audiences? 

Well, that depends. 



Who are our stakeholders? 



How can our audience find us? Consistency. 



How can our audience find us? Consistency. 
FACEBOOK



How can our audience find us? Consistency. 
TWITTER



Group writing activity



Want to talk more about your 
digital and/or social presence? 


